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If you ever sat through Journalism 101, you know all about the Five Ws and one H. For

the rest of you, you may nd this concept helpful when preparing interview questions

or writing factual news stories. This concept may help you write better news releases

too, considering they should contain news.

What are the Five Ws and One H? They are Who, What, Why, When, Where and How.

Why are the Five Ws and One H important? Journalism purists will argue your story

isn’t complete until you answer all six questions. It’s hard to argue this point, since

missing any of these questions leaves a hole in your story. Even if you’re not reporting

on the news of the day, this concept could be useful in many professional writing

scenarios.

In case it’s not obvious what information you would be looking to gather from each of

the six questions, let’s look at what information you might want to gather with the Five

Ws and One H if you were reporting on The Three Little Pigs:

Who was involved? The three little pigs (the rst pig, the

second pig and the third pig) and The Big Bad Wolf (a.k.a.

Wolf).

What happened? Each pig constructed a house out of

different materials (straw, sticks and bricks). Wolf (allegedly)

Like 253 Share

http://blog.journalistics.com/
http://www.twitter.com/journalistics
http://www.facebook.com/journalistics
http://www.linkedin.com/groups/Journalistics-1792188
http://feeds2.feedburner.com/JournalisticsBlog
https://twitter.com/intent/tweet?original_referer=http%3A%2F%2Fblog.journalistics.com%2F2010%2Ffive-ws-one-h%2F&ref_src=twsrc%5Etfw&text=Five%20Ws%20and%20One%20H%3A%20The%20Secret%20to%20Complete%20News%20Stories&tw_p=tweetbutton&url=http%3A%2F%2Fblog.journalistics.com%2F2010%2Ffive-ws-one-h%2F%23.WB7Kui5tL1Y.twitter
http://blog.journalistics.com/author/jeremy-porter/
http://blog.journalistics.com/2009/journalism_101_16_things_you_learn_in_j_school/
http://en.wikipedia.org/wiki/Three_Little_Pigs
https://www.facebook.com/sharer/sharer.php?u=http%3A%2F%2Fblog.journalistics.com%2F2010%2Ffive-ws-one-h%2F&display=popup&ref=plugin&src=like&app_id=172525162793917


threatened to blow over their houses and is believed to have destroyed both the

straw and stick homes at this time. Pig one and two were able to ee to the brick

house, where they remain at the moment. We’re still waiting to hear from local

authorities, but it looks like the Wolf may have been injured while attempting to

enter the brick house.

Where did it take place? Outside a straw house, a stick house and a brick house.

When did it take place? At various times throughout the day.

Why did it happen? Apparently the Big Bad Wolf was trying to eat the pigs.

Several eyewitnesses recall the Wolf taunting the pigs before he destroyed the

straw and stick homes by chanting, “Little pigs, little pigs, let me in.” The pigs

apparently scoffed at the Wolf’s idle treats, saying “Not by the hair of our chinny,

chin chins.” It’s believed this angered the Wolf and led to him blowing the houses

down.

How did it happen? It would appear the rst two homes were not built to

withstand the Wolf’s powerful breath. The incident inside the brick house is still

being investigated, but early indications suggest the Wolf fell into a boiling pot of

water when trying to enter the house through the chimney.

It’s a silly example, but you can see how getting answers to these six questions can

really help you get all the information needed to write an accurate report. Next time

you are preparing interview questions or outlining a story, consider walking through

the Five Ws and One H to see if you left anything out.

Did you read all the way to the end of this post? As a special treat for your dedication,

here’s a fantastic Five Ws quote from Rudyard Kipling (courtesy of Five Ws –

Wikipedia):

“I keep six honest serving-men, (They taught me all I knew); 

Their names are What and Why and When, And How and Where and Who” –

Rudyard Kipling

(Image Credit: Amazon.com) 
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BRIAN NEWSOME

AUGUST 5, 2010 AT 8:48 PM

Sadly, with cutbacks and the rush to post news online, many

reporters are forgetting this rule.

REPLY

JEREMY PORTER

AUGUST 5, 2010 AT 9:08 PM

I don’t see “why” or “how” they could forget.

REPLY

AMANDA LAIRD

AUGUST 6, 2010 AT 5:33 PM

As a PR/corporate communications professional I employ these six

questions often, plus one more: who cares. That’s the clincher for

deciding if your news release truly is news worthy.
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Blake
SEPTEMBER 23, 2012 AT 4:43 PM

Its easy, just focus on the Five W’s What, When, Where, Who, Why. 

Memorize those and its a good tool to have…
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hobbes21
SEPTEMBER 24, 2012 AT 9:44 AM

May I use your blog (with credit given) for my students?

Keith
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JEREMY PORTER

SEPTEMBER 26, 2012 AT 9:11 PM

I would be honored if you used my blog as a resource for your

students. Please tell me more about what you teach and where.

Cheers!
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Fredrick Malowa

hobbes21
SEPTEMBER 28, 2012 AT 9:10 AM

Jeremy,

I teach grades 4-6 in a Montessori school in Michigan, USA.

Your blog so succinctly summarizes the journalistic process, I

could not have said it better myself! I will be passing out your

blog today, and we’re going to start working on a class

newspaper. If you check in, I’ll let you know how it goes!

Keith
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Andy Mitchell
JULY 16, 2015 AT 7:22 AM

Hi,

My name is Andy Mitchell and I am an undergraduate student at

London Metropolitan University.

I saw this post and thought it would be an excellent way to discuss

the 5Ws and one H in an academic book I am helping with on study

skills and critical thinking.

If we acknowledge and reference you could we get permission to use

the Three little pigs example in the 4th edition of Essential Study

Skills by Sandra Sin eld and Tom Burns?

Thanks

Andy
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Thanks for your interest Andy. Sorry I didn’t reply sooner – your

comment was mixed in with hundreds of spam comments I
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Citizen Journalism 101: Creating content people want to read « Ben Franklin
Journalism
March 20, 2011 at 3:49 am

[…] And, as you conduct your interview, always remember to

ask questions that start with the “Five W’s and H”: Who, What,

Where, When, Why, and How. By asking questions this way you

avoid asking questions that […]
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[…] Fast W’s – The opening paragraph should answer the ve

W’s – Who, What, Where, When, Why. Get clear on the

answers to these before you start writing […]

Exclusive Summer Event Hosted By Target! | PetalsNBelles
June 28, 2011 at 9:51 pm

[…] Are you wondering why I chose the above format to tell

you about this event. It’s called the 5 w’s: Who, What, When,

Why, Where. In journalism, the FIVE W’s is a writing and
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you interested in journalism as a major or just LOVE to write,

learn more here. […]

5+1=A Story « Wrestling The Hyperbole
July 17, 2011 at 7:29 pm
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[…] world is that many of them are uff. The purpose of a
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he does (to me) is go at the world like an investigative

journalist*. I remember when we rst started dating it made me

all uppity: No, I didn’t know how long […]
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[…] an old newspaper rule that can help you and it says that the

rst paragraph of any story should tell the reader who, […]

Useful tips help you to be a professional in covering disasters | Multimedia
Communication
September 24, 2012 at 3:41 pm

[…] procedure to some extent. Just treating it as your only

target, you need to consider: How to make the ve W’s and the

http://athriftstore.wordpress.com/2012/02/20/980/
http://ktesocialmedia.wordpress.com/2012/03/05/five-ws-and-one-h-the-secret-to-complete-news-stories/
http://blog.journalistics.com/2010/five-ws-one-h/
http://plantingmoneyseeds.com/freelance-writing-using-the-5-ws-and-how-of-journalism/
http://alyssaglai.com/2012/08/07/online-education-five-ws-and-one-h/
http://theconsumeradvocateblog.wordpress.com/2012/09/21/getting-the-judge-to-yes-by-ron-burdge/
http://cj184.wordpress.com/2012/09/24/useful-tips-help-you-to-be-a-professional-in-covering-disasters-2/


H to contribute to your own story? Guided by it, you can start

your implement which is made up of […]
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